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“We	can't	quite	decide	if	the	world	is	
growing	worse,	or	if	the	reporters	are	
just	working	harder.”	

~The	Houghton	Line,	November	1965
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Create	Awareness:	Challenges	and	Solutions

Change	beliefs	and	perceptionsSustain	momentum

Motivate	Community	Action

Increase	demand	for	health	
services	Increase	demand	for	Policy	Change

Role	of	Media

Media’s	Role:	The	Proverbial	Watchdog



The	Media	as	it	is	Today	:	“Breaking	News”



Public	Health	News:	Sporadic	and	Sensational

Health	Reporting	=	Disease	Reporting



How	media	can	drive	health	policy

Advancing	
policy	

solutions

Framing	
the	

debate

Setting	
the	

Agenda



Long,	long	ago….
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Media	engagement	101:	Bridging	the	gap

Getting	the	first	
step	right

- In-depth	assessment	of	media	outlets’	priorities	and	their	audience

- Clearly	defined	goals	and	objectives

Tactical	planning

- Building	relationships,	identifying	right	stakeholders	and	aligning	your	work	with	
their	priorities

- Workshops/Training	to	encourage	evidence-based	reportage

Smart	messaging

- Pitching	story	ideas	according	to	editorial	priorities	and	audience

- Breaking	down	information	for	better	understanding

- Impact:	Numbers	and	the	‘human	face’

Sustaining	
reportage

- Regular	and	accurate	information	dissemination	on	recent	developments	in	the	TB	
landscape

- Engaging	with	new	journalists	to	amplify	messaging	across	geographies

- Echo	the	coverage	



New	Media:	Endless	possibilities

Go	‘Viral’

Demand	 policy	changeShare	support Mobilise	funds

Encourage	action
Spread	the	message



Media	Advocacy	for	TB:	The	GHS	experience
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Challenges	of	TB	Reporting	in	India

Low	priority

Translating	technical	jargonLack	of	informed	reporters

StigmaGap	in	information	flow

Low	
reportage	
on	TB

Gap	in	information	flow

Sensational	reporting



‘TB	Harega Desh Jeetega’	Campaign:	India’s	Magic	Johnson	
moment



Celebrities	can	trigger a	campaign,	but	
media	sustains the	discourse.



Media	sensitisation	workshops

Interaction	with	survivors

Event	based	Media

Media	Site	visits

GHS’	Media	Engagement on	TB



GHS’	Media	Engagement	on	TB

Television	coverage	

Radio	shows

Print





GHS’	Media	Engagement	on	TB



Catalysing	Change:	One	‘post’	at	a	time



Media reportage more evolved and focused on specific issues and challenges  

Spontaneous and sustained media appetite for nuanced policy level reportage

Evolving	Media	Narrative:	Heartening	Trends

Sensationalized or event-based reportage in India



Media	advocacy	is	an	enduring	
process,	but	we	must	persevere!
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THANK	YOU

https://www.facebook.com/TBHaregaDeshJeetega/


